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Assessment in 21st Century Classrooms

Anna’s Standards

Anna's Targeted Content Standards

Precisely describe, classify, and understand relationships among types of two- and
three-dimensional objects using their defining properties

Understand relationships among the angles, side lengths, perimeter, areas and
volumes of similar objects

Draw geometric objects with specified properties, such as side lengths or angle
measures

Use two-dimensional representations of three-dimensional objects to visualize and
solve problems such as those involving surface area and volume

Recognize and apply geometric ideas and relationships in areas outside the
mathematics classroom, such as art, science, and everyday life

Solve problems that arise in mathematics and in other contexts

Apply and adapt a variety of appropriate strategies to solve problems

Monitor and reflect on the process of mathematical problem solving

Create and use representations to organize, record, and communicate mathematical
ideas

Select, apply, and translate among mathematical representations to solve problems
Use representations to model and interpret physical, social, and mathematical
phenomena

Anna's Targeted NETS Standards

Creativity and Innovation

a.
b.

C.

apply existing knowledge to generate new ideas, products, or processes.
create original works as a means of personal or group expression.

use models and simulations to explore complex systems and issues.

Research and Information Fluency
Students apply digital tools to gather, evaluate, and use information. Students:

a. plan strategies to guide inquiry.
b. locate, organize, analyze, evaluate, synthesize, and ethically use information from a
variety of sources and media.
c. evaluate and select information sources and digital tools based on the
appropriateness to specific tasks.
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