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_ The Video File:
Interactive Mu#fmed.f?n Margeﬁng For The Library
art

The ape of multimedig—a ilme when Thrary iiers can
selectively reirieve graphics, text, and sound from a
COmpler o Eram—is Wpov s,

In the List issue of Markeiing Treasures, we illusiraied the
immense information sharing and marketing potential milii-
meedii hias For Dibrarses: clients who are thoosands of mdles
away can acquaint themselves with library holdings via a
simulated inir—including exchanges with reference libear-
iang, subject expens, andfor satishcd customers—while in-
hoiistz users develop and improve upon their research skills,
As an elecrronically streamilimed micans of sccessing infor-
ety i limcdia £hould save immense amounts of client
and z1all time.

The wechnology is here, and you may be better prepared than
vou realize. Expers recommend 8 MB of RAM, but a 20
MHz 3365X PC with 4 MB of RAM, VGA, sound card,
Windows with Multimedia Exiensions, and CD-ROM, or o
Mac T or LC, System 6.0.7 or Inter, with 4 MB of RAM,
ChuickTime System Exlension, color graphics board, and
32:bit Quick Draw will also run the laest soliware, To
creale video with either system, include o cameorder and a
video-caplure board.

In this issue of Marketing Treasuees, we inmoduce you 1o
the concepts of HyperCard and hypenoat, computer movics,
and program design, as well 55 (o 8 number of aciual com.
puter projecis set up by librarins across (e coumry,
Thanks s HyperCard, a computer authoring Ianguape thal
allows even nonprogrammers o develop programs easily,
mulimedia sations—oomputer Kiosks—ane beginning io
pop up everywhare, most nolablly within libranes,

Al the Naonal Library of Medicine (NLMY) in Bethesdn,
Maryland [or instance, is NIK—ihe NLM Informaition
Kiosk—on a Macinnsh [lex using SuperCard. NIK pro-
vides information on the libeary: its Moor plan; services and
hours; acquisitions of books, jourmnls, and audiovisuals; and
location of subject information, Users can select al rumdom
\;I!u-:h ol the answers 10 their questions §o pursue, including

“how 10 use™ NIE. Librarians say NIK & an effective, pam-
less way for libeary cuspomers who might be embamrassed or
relugiang 1o ask a librarian for help o get quick information,
NIK wis introduced into the [brary in 1991 and user evalua-
fions, included as par of its programming, give it high marks.

[ In May 1993, EGAD (Elecrronic Guide and Directory) was

indrodisced w library users of te University of Marviand a
Baltimore, Information o the library s medical, pharmaceu-
tical, nursing, dentistry, social work, and law holdmgs: its
Noorplan; and its expens are now available an the click of a
meuse, According 10 M. 1. Tooey, bead of reference and
information management services, insiructional materials
reparding databases will eventually be included on EGAD,
and of-siie sceess is 4 goal of the e,

Multimedia library owrs like EGAD and WIK, which cur-
rently concentrale om the physical layout of the library and
the location of ns various holdings, will s00n be common-
place. In fac1, sccording 10 Kathleen Burnedt, assistani peo-
fessor, im the Depanment of Library and Informeatkon Stad-
ics, nl Ruigers University, the ibeary “Tivper 1our” is already
“almesi passe,”

The tours “were the first Uhing o come oul using the new
techmalopy [HyperCond ], and they are a wery ssmple imple-
mmeengEion of whit's possible,” she says. In their stead, ex-
pons agree, fowre generations of multimedia applicatons
will govas many steps foreand as imagimations and badzels
will nlbow.

In fact, the rode of the librarian is changing, sccording 1o
Bumean. 1t is expanding from the management of existing
indformation o the design, packaging, and disscrination of
it. And multimedia progrums which are driven by the inter-
action of wser and compuler, are “perbaps the single mosi
important [acilitator of this change in mles,”

Librarians themselves are imnovating applications for ma -
media wechnology. For instance, Bumetl's former student
Jankce Greenberg is authoring a children’s catalog for New

Continuod on page 3
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Pearls of Wisdom

Tarm youwr next casual talk into n memarable presemstion
with the help of visual aids, Sat only will vizial nds am-
press viewers with your arganization and vision, they '
reinforce your message, endowing your ik with moee
impact andd autharicy. In addition, the creation of slides and
handouls gives you the opporiunity o develop and shows
Case your computer versatility. A fow tips (or emiphasizang
your point through the use of overhead trunsparencics:

+ Use cach transparency 10 illustrale a single point or idea,

» Dot Torce visuuls, IF overhead projection won'y en-
hance a pont, leave a blank screen, oo progect a simple word
ar coneepl (it is e kemel of your message,

= Lirnit texl 0o six words per hine, sis lines per imosparsey.

» Koep grapls appropraaie 10 Uaeir data: line graphs For
irencks, bar grapha for quantitees, pic charts o divide & whirdde
iMNICY £ LS,
« Although vour audience's attenlion should Be on 1he vizu-
ils, wour atiention should be on s audience. Don't neglect
Cye Contact,

Fans of the mail order paper compiny, Paper Direet won'|
b surprised o hear that they supply ronsparencees [or your
lnser printer, Availabde in clear or color-nmed wiili a solid
framp, Call BO0272.7377.

Speaking of Paper Direct—Usase wix are addicied 1o thes
company's sivie of laser-printer=ready potermed amd bor-
dered papers will also want o check ool the cotalag allfend
by Idea Art Though their products anz sioalar v Paper
Drirect's, ey scom 1o plice more cmphasis on color, fun,
and vaniety, Keep both catalogs on your desk for maximuem
opions, Call 84 33-2273

I your hibrary clienits scarch CAB databases, you maghil want
i brings womouse mto your library, Mo, we're nod tdkng
abroann e computer clcker, but seather are we referring 1o
thic e Ut mackes: vou stamd on a chaor and scream “Eek! ™
We're talking about an approsimeately 16.5" x 24" color
poater of & moese happily nesting ino stack of apples be-
neitty a headling proclaiming “Samsly your search needs .
willy just one beee!™ To ordar thos Tree poster, contact Sheila
Fell, CAR [nrermational, Wallinglord, Oson, Unied King-
by, O 10 BDE,

Lt Susan B. Anthony help you celebrnte women's contribu-
pemns o fustery, Bulletin-tard nuderials Srom e Maticonnl
Women's Hislory Project include posiers, displuy bingra-
phsics, bookmarks, balloons, and stickers, You can get he 98-
page catalog by sending 51 10 7733 Bell Road, Windsar, CA
B53492 ar by callings 7078 35-6I00,

Armuse hbrary chients wilh the sweel (ud somictimes saliy)
sl of success! Scruch-and-soilf suckers make atlention-
erabbing adiditiens 1 any by event. Enhance nvitalions
to library ar corpocate anmiversary celebralions (or siafl
gttty willi the birthday coke sticker, For invites o nfor-
miaticnil wnd training video sessions, include the popeom
strcker, and the lemanade sticker would mnke any hog sum-
i meeting more inviting, Other sticker Mavors wvailable
AIC grape snow concs, ool beer, Nowers, sirawbeny shake,
roises, cherry e cream cone, and gumiball machineg, For
mone information, wrile Mello Smello at 5100 Highway 169
M Minneapolis, MM 5524, arcall 612/537-8300 ar Tix

61 23373015,
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Jersev's Franklm Lakes Litery, One thousand book covers,
each with & snippet of lext, are being scamned into 4 com-
puter o help prereaders select books,

conbinud o pags )

The Natiooal Agriculivral Libeary in Belesvalle, Maryland,
Has & multimedia catalog wo—this one with full (ex, The
[megrated System for Information Services (IS1S) INFD
Stugion will go online tiis summear. 1515 is the librare's miin
codane catdog, and INFO Station offers e catlog s 10,000
pages of ket in the arehs oF; aouocel e and Tood wsd o
tion, Librarinns have been scanning and scripting the materi-
als imley the INFO Station compaiter sice Oclober 19491

Chiline readers will be able 10 judge 1 book by i1s cover, read
ils tuble of contents, or browse through its pages. Many of
the books and other publications electronically scanned inio
the computer have been comveried w ASCIL which makes it
possihle for the user 1o conduct seurches for keywords withen
i document. 17 the document has graphs, the wser can bodh
wigw them on screen and request verbal explanations,

Ui o proiotype.” suys Clindia Weston, library sysiem
coordinator, “not i production catalog.” The bbrary has | |
other mformation centers, The information offered by these
centers she explains, is ol ted into the pew multimedia
catabog. "We think this is the direction litwaries are going.*
she says, "but we want 1o see how our patrons respond o i,
s well as our in-house siall”

Marly Kesselman, head of Relerence and Instrictional Seg-
vices, Library of Sclence and Medicme (LSM), Rutgers
University, may be the first person ever 1o have used Hyper-
Card in a library setting. His use of the 1984 pre-released
version resulled in LSM InfoMaster, a library insiruction
Program sow in ils secomd updale

InfoMaster’s early lunctions included sdenwlying and local-
ing libeury services and holdings, and providing instruction
regarding bocoks and joyrnals, information en their advan-
tnges, und disadvaninges as research tocls, help with spegific
pathways for fending informatson, and so on, The latest pro-
gram upgrade includes two new ineractive Munclions; o st
of wser rescarch concepes and simulations of clectronic re-
sources, with a gateway 10 the services themselves.

How easily dre hbennans shillmg mdo their new roles as
packagers of information? AL the June *U3 Special Lihnries
Associnton (5LA ) conlerence, hbranans ideresied inthe
potemiial of mullimedia got o tiste of it Tn her one-day
workshop al ihe conflerence, Bumell presenied exnmples of
multimedin and introduced workshop participants o working

lerminalogy —seripling, butlons, nodes, maps, links, ficlds,
cormpicsshon, decompression, eic. Pamticipants heard where
16 purchiise hardware and soltware, and how oo mount and
il i commpuater Kiosk inoo hibrary. They alzo beamed 10 scan
inmnages anio the compuicr, record ond process sound (tking
oul gounds they didn't want), make movies using VCR wmpe,
and link these images and sounds wogether in HyperCard,

Rungers was (e [irst librry schoal in the countey 1o ofler
coursss o mlbrmedia, and they began just 1w yYears sgo.
OF the course in emerging technologies she weaches there,
Burnen, says that in one semester her students, work witli
10 chifferen software packages, create multimedia programs
thal integrade sound, graphics, movies, amd lext, The results
ol their wirk, she says, is "nstonishing.™

Furnett, also works ns o private consultan, and conducts a
series of professional development workshops. for New
Tersey libraruns, Many ke her introductoey courss and “'go
nwiy and star developing.” What's necessary, she gays, 15
Pasic wndersianding ol hyperiesi,

Hypertest 15 a form of nonsequentinl writing and retrieval, A
hyperext document allows readers 1o direct their own paths
(hrough it For instance, a user of a true hypertex applica-
laca could begin inywhere in the document, then highlight s
word 50 that related 1ext appears, They could then choose 1o
iolve deeper into the subject, tke another turm by highlight-
ing a word for ancher subject, or retum (o e orginnl ext.,
The reader 15 noL restricted 1o o %ed path through the docu-
e nt—iw lorced o sian of the “beginning™ and fnish at
the “end,™

Lising HypoerCard, cremied in 1984 st Apple Computer, and
Toolbook Torthe [BM, programmers creale hypertest, or
uscr-imieraciive compoler documents, by establishing
noasecpential comnections between pieces af infommation,

HyperCord's mfoemittion units—a chunk of wext, a graphic,
igitized sownds, elc.—ure calied nodes. Insiead of one node
projressing in set ordher 10 the nexit, the designer, o pro-
prammer, establishes nomscquential andfor sequentinl links
beetwoeen (he nodes, By positioning the cursor over on-screcn
winrds and graphics, known as burroves, and clicking the
minuse, e reader s able o access infonmation thus hnked
63 the test they are reading anytime they choose

Avanlable buttons muy include a bar of picture boxes (either

icons, which are symibols, or micons, frames lrom moving

pictures), as well as sections of maps and diagrams, A sec-
Contnued on page 4




Vol B Hes
Papga 4

MUﬂmeﬂ.fE Contrwed rom page 7

bo of o disgrnm cowld be clicked on 10 seveal a mose de-
tailed image of the illusraeen, or sddiisonal snfmmation, A
micon could be clicked on w play o movie, sioce HyperCard
can conirol videodisk players, laser disks, and CD-ROMS,

When sounds and mmages, as well as text, wre included ina
program, hypenexl becomes hypermedia, Hypermedia and
rrwhemiedia are nearly synonyiwous, but hvpemmedin cone
noitea an instruchonal —nol just sducaixmal—iool,

Hypertalk is HyperCard's ensy programmng— "authorng”
of "seripling"—language, With it shoet, English-like
scripds, 1 allows even novice programimers. 6 link nodes ol
information, However, while il is inherently easy 1o progrm
these conmections, 1 s also inherently difficule 1o think in
lerms that provide as many routes of aceess as possible, And
design—erention of navigable pathways o the informa-
tioo—is uerivical component of a hpermedia production.

“Every single puth should be considered, which s really
time-Consuming. but nol techrically hamd,” says David
Schwartz, manager of compaier raining and suppoct 1 (the
University of Maryland at Baliimore, Schwarte, who wmae
“Hypermedia for Performance: An Introductaon,” in the
June 1993 issue of Perfovmance and nstruction, esplams
that traditronal computer-based wroining links information in
an order determingd by the programmer—and that constrc-
tion may be irelevant o the specilic learmer's needs or way
of thinking. But “hypermedia,” b says, “facilinses linkages
that can mdrror the way peophe think. "

Tocreale n pood design, the [k g programmens must
do is step out of their own shoes and think hke a polential
user, Creating i storyboard will help

In the Inst issue of Marketing Treasures (March/April 1993)
we ol hined preproduction considerations for multimedii
projects. Now add to your objectives and production content
possible visunl aids {i.e,, photographs, maps, diagrams,
graphs, animatsons, simulations, movies) and verbal mids. To
get stanied, take three sets of indea cards in three difleren
colors, On one sel wrile your objectives and then Lape the
cards 1o & wall, Benouth each of these chnds, npe cards Trom
vour next sed, which spell out the selected content. Then use
your third set of colored cards 10 list possible visual and
auetior formats. Onee you've completed this peocess, invile
others m. Even thowgh you miay have i entine team work-
g oo this project, now is & greal ime for obpecuve mput
from everyone; cands can be easily added, eliminated, and
relocated before you wrile the soripl and stocy boand

The storyboard, which s o senes ol imdividual skeiches with
space [or fesiual noles and production comments, comes
wller you"ve wrilten your seripl, It con be made using 47" & 67
cards, B 1/2% & 1 |"papor, or a sofliware program like Aldus
PpgeMaker, Your storyboard, like the index cards, will help
sou 16 visaliee the program you are aboul o create. 11 is a
wisunl seapl thal will ensure that connections belween cach
unil of iexl and sound has been made, and that will help you
lex enwision novignile puths Belweon nodes of nformton

For itese wighing: oo nokd mcvies i thiear programs, there's
et ik b said, Wohen wou hink about creating arginal
wideos o your ey, i1s expens, and 118 users, you will
encoumer (he sims considertions and consirnints thal any
is mowvicimker faces: plannng, scaptng, lighting, sounsd,
camernwnck, even casting. In reality, you wall be underiak-
ingt m productom within o prochcton. B the rewarnds could
P perem! Whin o seay Tow users o dowr your facility, selec-
ively lenm 1o use is resources, and prck and chisose nmong
allypect eapens whom they will both see and hear!

[tz pnst, (o plice o vided in your compuler presentatson
worw had 10 Bave an elaborate videodisk sctup, specially
mstnlled computer hardware, an extermal digitized video
sowitee, sommd mixed o the presentation's sound sysicm,
and sofiwepre (g would suppon the extemal video, Mow o
program created in HyperCard can (theoretically) include a
mieswie on QuickTime softwiane using a large hord disk.

Al Rutgers, Kesselman says his third-generation LSM
Infehaster wall contiun mevies, avinlable rom packagers
anid in the public damain, 1© “juce up” the presentation. In
1584, InfoMaster ran ofT three Mac Plus computers with

I MB RAM wnd a shared 20 MB hord drive, Esch of the
three riew stotions has 4 MB RAM and its own 80 MB hard
drive with an Apple CD-ROM drive. The InfoMaster pre-
sentition will be tronsported o other campuos [OCations using
six of seven Nappy disks lor wransfer to hord drive,

A Apple Library iself, in Cuperting, Calilomia, media
specinlist Jane Oros says digitizing video clips o Apple's
arilivee Catileg is currently @ opic of exploration. "It some-
Uning we're talking aboail,” says Oros, “but there are o kot of
issihes™s 1) video copyright pormissions; 2) memorey stor-
uge; 3) soltware and hardware chinices and bow 1o imple-
miend them; aned 41 enge the video is digitieed, who wall have
time available 1o create the search words, ete., for user acoess!

O these, sioeage is perhaps the biggest obstacke. Oros con-
codes tha digitizing movies and even editing (hem with
Cewtfirured on page 5
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sultware like Adobe Premiere and DiVa VideoShop s refa-
uvely “easy.” But m present, a seven-second video can 1ake
up a whole high-density diskete, What's needed, according
1Ky Bumett, is a2 hard drive of 600 MB or 120 MB willis
videodisk, laser disk player, or 8 CD-ROM, The equivalent
af 1,500 Moppices— 3000000 pages of lext—aean be comiained
o one 4 154" C0, A CD-ROM disk, awever, s o0 slow
o display full-matice video, hence ihe videosdisk, The wli-
mate goal is i have amuolliple-user product tha allows you
COMPUICETS 10 Operale it on aceeplable spred, savs Oros
“The wehnology is moving soguickly, it may be roally
[eatible in te near Bywiee,"

Al the Matonal Demonstration Lubaratary [oe Internclive
Techmology, Library of Congress (LC, 200 educational
miultimeedia programs are on hand for wse—with 2,000
available! The Demo Lab was cremed in 1987 by the Smith.
soninn Institution and the Corporation for Public Broadeas)-
mg a5 a cenler where educalors, museurm oflicials, infarma-
biom scigntists, and olers could beam about mlimedia
technologees, LC's owm project, American Memaory, which
& 1 focnl poine of the lab, is no doebt te Tagest multmed s
undertaking by any Library,

The American Memory Project is a collection o Grigind
adocuments: 1789 Constitutional Convention writings,
Mathew Brady's Civil War phowgraphs, Alrican-Amenicin
post-Civil War pamphlets, New York City tum-of-Uhe-century
movies, sound recordings of Presideny Warren Harding. cic,
Amgrican Memory works off an Apple Mocintosh or M-
compatitle workstation, CD-ROM player, videodisk player,
and television monitor, will sites at schoals und libraries in
30 states,

Con June 26 al the American Library Association conferenge
in New Orleons, a pancl ol expons i hypermedia disgussed
how 1o create hyper programs Lhat are easily navigaed by
users, and how o determine when lyvpermedia is warranied.,

For hypermedia ncophyies, B, Paige Weston, chair ol the
ALA spansoring hyperext and hypermuedia inlerest group,
Library Information Technology Associmtion (LITA), rec-
ommends these aricles: “User Interface Desipgn, Makiig
Metaphars,” [0 {fafirmation Display), March-Apnl 93,
and "Perspectives on Human Computer Tnteslace,” Lournal
af American Society of fnformation Science, Murch U2, Fou
would-be movie mukers, Chris Olson & Associales and (e
Apple library stalf concur in recommending, (uickiine
Handbook: The Complete Glide 1o Mo Movie Making, by
David Dcker and Michael Murie, Hayden, 1992, a5 excel-
lent reading,

Worth Its Weight in Gold

Coalelnyn mutikee i i the MisliMedia Show in Mew York
Lty in May? Markedng Freasires wenl for vou, and diz-
coversd a number of resources 1 pass along:

Two magasines 10 page though as you explore the world of
multimediaz Preseniation and Advanced tmagiag, Video
neaphyies will lind Advanced Ieiaging helpful, with i1s
locus an—you puesaed il—mages. Bui s a general mooli-
micdin resource, Presedtadion ollers a broader view, The
iekdress for bodh: 445 Broad Hollow Road, Melville, NY
L1747,

AL Pesearces 16 enhiance your mulimicdin venjure are
[ty and planto srehives, A few worth looking inio: Archive
Films olTers o free brochure and sample recl: 800/875-4798,
Arclhive Photos: BIKE2E5-4R51. The WPA film library; BOW
FTT2223, WPA also offers selecied images in is Multime-
diz Codbection, ilneady on CD-ROM, CBS Mews Archives:
120755442,

The mast ambitiows culegory of products helps mulimedia
d- -yl fers um their computers inlo phote and video
editors, Avenue, n package from VIS Development Comp.,
comverls your video onto CD-ROM and provides soliwane
I3 turm thil vided into o computer dotabase ready foe muli-
meilia applications, Phone 617466-6678. TEMPRA prod-
ucts give you ane further level of contral. You'll actually
ereme the CR-ROM's al your deskiop, Phone D0H403-
0712, And, goang Lhe opposite direction, with Digital Video
Link yen can create dagital broadeast-quality videotap:
images from your Mac, Phone 416/516-1117. For iouching
U P anid creafing ociginal artwork, consider Adobe
Phetoshop, Pleone BO0833-6687, For editing video and
adding special eilects and graphocs, check out DV A's
WideoShop. Phong; BIKEFYT-DIVA,

If multimedia is on your apenda, bul vou haven't the time 19
devale 10 the task, iwo compandes offer their cxpertise in
dasigning and exc¢uting your progect, Call Cognetics m 609/
TRLNKIS, or Applied Imagination, Inc. ag 8024096-3520,

When you need post-production lelp iry CoSA Afer EI-
fecis m 401/831-2672. VideoFusion at H00V638-5253, o
Drginal Zone, Inc. ot 3005383113, The images on their
brochures are inspiring and 1ell the story beter than we can
i 1hs smull space.,

Amd don’t muss e Fed Micro CRE-ROM and Mulimedia
Exposinion, Avgust 3-Sepiember 2 in Wislington, DC. Call
TSI RN, Regisier belore Tulv 31 and tekels are free.
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Sparkling Reviews

Develaping New Markets for fformation Producis, Thi-
mas G, DiRens, The National Federation of Absiracting
and Information Services. Philadelphia, PA, 1993, TSBEN;
(942 308-35- 5, SA0.00, (55000 or NEALS members)

Developing New Markets for Inforeeation Peocdiess i (e
first of (he 1993 Matlonnl Fedeniion of Absireiing and
Infoemation Senes Reports. This shm volume is lasd oul in
chear, large type, and it has no Mashy pretenssons whalsp-
ever, The author focuses on peoviding excellem conent,
und within this book s pages librunans asd mformation
specinlists will discover a wealth of down-to cirth, ox-
tremaly vahiablo advice about marketing,

Ini theae cog hundred and some pages, e reader will no
fingd fancy illustrataons, graphs, chans, or formulas, In-
steenid, with the ense af someone wi knows what be's
talking about—and DiReneo shubd, having held key mar-
keting positions in the infommation indusiry since 1970—
the author gets doswn i he meeal of the matier, dispensing
his expenise in a no-nonsense, logical way,

MBeneo organkees the book inte live chiplers, Inchiagper
Oine he beging by defining o markel, He then procecds o
identily marked development opponunitics, In chapler Two
DR ereen discusses how 10 establish and manoge market
development programs, explaining that the it step i o
learn how o generale ideas, ihe second how 1o decide
which ideas have merit and which do not. This is followed
by an examination of the plases of market development
projects and the significance of badgets and schedules,
The third chaper covers the role it markening rescarch
plays in minrket development progects, Chapler Four con-

lains material st will help markelcrs overcome onganiza-
npaeal ohstacles including the resistance of senior manage-
mize (6 @ marketing project Chapler Five is o summary ol
ihe book"s points arranged in crder by chapeer, with roughly
one paragraph for each chapier subseciion, This concentrated
presentatin packs i punch; ihe facis wre hard-hitting is m:il_
as casily dipesuble, Bringing oll that's in ihe book together, i@
makes for o mee conchading woach,

Developing New Markets for Information Products is n prac-
ticul resource for information specinlists, Fonhermeorne, if's
relreshiing o read materind by an puilsor wiho seems
uninieresed in selling himsell, insiead applying his energies o
prowicing ideas nnd data in the most aceessible and straight-
lorward way possible, For example, DiRenzo wisely poinis
ol thal all organizations need revenues, even those that ane
*nom-profit”, and wriles, “Profil resulls from excellence in
performnee L " What could be more clear?

Thunks o everyone who stopped by our exhibxng nr s
SLA and ALA conlerences TL swas nice 1o beam aboul your
lntest promodion activities and to share ideas. | had so
muany folks usk me how they could put our electronic clip
art up an their e-mnil and distribution systems, this [
ihaught the subpect might make & good amcle for a luiure
isage of Markenng Treanres, I you have successilly
illustrabed your c-muil announcements On J Company-wide
swslenn, |'d like 1o hear from you, Call me or drop me o

note ol e olliee,

r"'-':'_

July 28 "Galfirg Priried Maerlals Produced.”
A orw-cay somicas olled by Peformance
Saminar Group In Los Anoeles, Contact: B2
FET |

July 2529 Corminacting Ol ne Documents.
for " Saminar offarod byt J0 Insiiule n
San Frantsscn, Conlact: S0073-TRAR.

Cortat 11783-1000
Juby 30 “Producing, Dacigning, Editing & Wil
ing Mermskelters.” & ome-day saminar oflonisd
by Tha Mewsletiar Facinry in Clveland, Corr
fact: 404852002

Sl D

| The Crystal Ball

Juty 3 -August 4 “Sumimes Institts In Communca-
lians. " A five-day program ofieend by the Courcl

For Atvancement and Suppor
Matra Dame 1N, Contact: 2023086067,

Aigus! 513 Mew Products Managemerl, How o
St Up Ml Procc! Programs.® A Bva-day pro-
gram offered by The Mchigan Susmess Sohodl

Mugust 18-20 "How T Teach Peopla To Use Come
puers* Seminar offered by the Tilf InsShue in San
Fransisen Contas BOGIA-TRAIM

%

MNugust 19 “Publsheng, Marksting and Disseminating
Gereammen Inlommasion” A ong-doy cours otletod
by Gradunts School, LIS0A, Conler for Aoplod Man-
agomenl Contact POPMET-3247

ol Educatian in

Aufjusd 23-27 “Cealegic Marketng Planning® A fve-
thiy semnar allated by Tha Michegan Business.
School Conlact NATEI-1000,




