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The Video File:
Interactive Multimedia Marketing For The Library

If you have been brovwsing any computer magazines kdely
you've probably reen ariicles on mudiimedio—ising the
corynder i inhegrate video, sound, and words [ndo three
dimensional procductions that riun on persoral computers.
The advens of midlimedia opers up a whole new world of
rraresferring information. [ predict tha bn the rext few years,
Inngvative lbrarians will be wsing muliimedia o angment
their informaion products, Mo more page after page of
bibliographic lixtings, With muliimedia saftware you can
insert a window into the Word Perfect docwment comialning
the results of your custom research and include a short
video of an expert talking abow the topic. How abow a
short commentary abond your research findings, special
points that are better made in person. Let’ s take it a step
SJurther, Instead of writing vour instructions on how o use
the results of your research, you give polnters in person—in
a short video tha can be rit in the custom research docu-
mert, Al your eustomer ks to do e rin the software, be it a
word processing, spreadrheet, or database program.

Sounds amazing, doesn't t? Bu it's true. Go 1o a local
Apple Maciniosh dealership and ask to see a demonsiration
of QuickTime, Apple” s multimedia software, and [ bet you'll
by ax awestruck as § was the firsr time § saw i, This Is the
ety nformation was meand o be ransferred—ionally inre-
groved info a three dimensional preseniation, And so [ have
devoied thiy issue of Marketing Treaneres and the next o
Entroducing you to muliimedia, its basic video and computer
concepts, and possible usex in library marketing programs.
By the way, if any subscriber har already produced a malii-
maedia program on either a PC or a Macinrash, T sure would
like to hewr from vouw' Chris (Mson, Editor

Wha if you could welcome users 10 your information
center—never leave your desk—yel give those clicniz who
wre hundreds—ihousands!—of miles away an in-library
expencnce? Would you? The technology—beyond video
distribution and online personal compuier searches—is here.
A clances are thial you will be developing il, shaping it 1o
fit the exact needs of your library and it users.

As informalion service providers, many of us work an the
cutting edge of compauter iInnovation. You may cusiomarnily
e your know-haw 1o unknot compuier iechnology m onder
o get 1o the information your clienis nocd, The challenge—
and opporunity—wilh multimedia iechnology is o expand
you creative skills with now wechnologics 20 you can pro-
maie your library and instruct clients in wiat il has 1o offer.
If you are hesitant o delve into his new arca because il Gails
i enhance the range of informatiion available t© your clienis,
rememiber that the point of the video is 1o enfiance the acoes-
sibility of that information. And i this seems 00 nsky an
enierprise with no guaranies of success, think of the popualar-
ity of both videos and cormputers. It is clear that interactive
compuler videos will one day be commanplace with even
mre: applications than we now imagine.

Virtual Reality

Becent advances in compuier sofiware applications make
libraries, with their existing computer stations and CD-
ROMS, prime candidaies as wser and developers of interac-
tive multimedia. With the new solltware, professional and
nonprofessional programmers alike, and this includes Libear-
ians, can create products on CD-ROM or disk that provide
instruction and information, and serve as marketing tools for
the library and its services,

What's really exciting about the concept—in addition o its
ready accessibility W project authors—is the user's ability 1o
inieract with compuler-stored information, including the ran-
dom retrigval of information and images—ext, sound, pholo-
graphs, music, animation, chars and graphs, even movies.

Through “virual reality™—one of the most compelling as-
pecis of the new mualiimedia iechnology—a company man-
ager siiting al hiz or her own computer anyplace in the workd
can view your information center. Imagine the seding. The
compuler screen projects the beginning of your program
with a map. Then you take the viewer on a trip down ity
streets 1o a panoramic view of the library building and its
surroundings. In fact, the viewer will be able to “enter™ your
lacility, via their compater, and nuvigate their own three
Conbnuod on paga 3
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Pearls of Wisdom

Are you tired of rigging stand-up signs with @pe, gloe, and
i praver? With sell-stick easels, you won'l ever again mesd
to hold vour breath when a slight breeee blows. Call Fidelity
al BO0A23-3034 and ask for their graphse ars catalog,
Youll find all types of graphic supplies, including sell-suck
casels. The easels ulso make greal stands for table-top pre-
seniations when there i no overhesd projector.

Looking for a creative fund-raising idea? A literory basket
auction proved bountiful for The Friends of Washoe County
Library in Reno, MY, newing over STOU000 the first year
they tried this fundraiser. The sponsors of this event have
put together o how-tio-package which includes a video,
explaining how 1o put together your own gala evening auc-
ticey, which they call A Tizker, A Tasker, A Literary Basket,
In short, baskets were selected, Nlled, and decorated based
on o Bok-related theme, Slembeck’s Cannery Sowe, [or
example, was placed in a large lucite shell along with passes
by an aquarum and & gift cerificats for dimmer at a sealood
restaurant. The baskets were auctioned off during a special
evening celebration, complete with music and refreshments.
The how-to package costs 530, Checks should be muade
payable 1o Friends of Washoe County Library and sent 10
P.0. Box 2151, Reno, NV 9505,

If you're looking for a leaser for your promotional campaign
or planing a game-filled library week celebration, blank
jigsaw purzles can prove the perfect prop. Adomed with
your logo, slogan or promotion message, the purzles can be
broken apart and placed argund the library scavenger hunt-
style, or sent piece by pisce to a client (with o specinl offer
wrilten on the completed puzzle ). Two sources of blank
puzzles: Demeo, Ing, BOAS56- 1200 and Hubber Stamps of
Amersca S00/553-5031.

In promiation as well as fashuon, pims are Bl accessones.
Marketing Treaserey has discovered o comprehensive Cala-

Ing of reasonably priced, well-made, colorful pins. Skimming

through ils pages, we spotled compuiers, vocational symbols,
L1.5. stamps, a hlack history collection, and pins of the [ilty
siates, Though these will make excellent client-apprecialion
piveaways, you'll be lempiod 1o oeder a few Tor your own
lapels, Call “The Pin Man™ Appreciation and Public Rela-
tions al S18587-2405,

Il you're currendly examining the world of promolon ilems,
consider having vour hbeury logo cast in metal and made into
a keychain, cull link, or money clip. While it's a more ex-
pensive giveaway, a koychain stays with the clienl and can
be & constant reminder of your services, Call Muriguild In-
corporiled al 216/247-B078, By the way, i you order their
10-pigce spmple growp and docide mot g0 buy more, you'll
still have ten unsque prizes for your next library celebration.

Two importunt Swap & Shop entry submission deadlines are
coming up in May:

May 1, ALA New Orleans conference. The Libeary Admin-
istration and Manggement Associaiion Public Relations Sec-
uon Swap & Shop ' Best ol Show Awrds” compelition
seeks ousinnding library pubdic relations maenals, Sulamis-
sion categories include annual reports, service/policy bro-
chures, newsleters, and fund-raising materials, Contact
Sarzh Kelley at 502/564-TR31, Look for the winning cnirics
during the Swap & Shop on Sunday, June 27, from 1100
fam., 1o 1:30 pum,

May 28, SLA Cincinnati conference, For the first time miaic-
rials wall be grouped inio categories, Comisct Cornlbee
Chiristou st Mead Data Central, 9343 Springboro Pike, Diy-
tom, O 45401 Aun: Mirketng Swap & Shop, The Swap &
Shop will be held on Tuesduy, June 8 from 130 1o 5:00.
And don't forged the SLA Conlference Swap & Shop Poster
Sessaons. [T you have marketing sdeas, methods and informa-
tion youd like 10 share with other libranans in o poster ses-
gion, call Barbara Fleicher af 71367633800

(Hran' s Book of Library Clip Art, Volume | has just been released a5
EPS [ibes on 35" T arul MAC disks. Subseribers were seni o boo-
elaiee, Bt i you dicn't get one, call the Marketing Treamrees office,
anel we'll whisk ane off 1o you.

ERRATA:

Yol & Mo, 2, MowTee 1992 Inihe Pearls of Wisdom Calumn, the
e faimber for 3 Smikes Cusiom Design wes lisled ineomectly.
The correct number 5 2033594550, Fax: W335-2187T,

Yol & Ne. 3, Jan'Feb 1993: In the Sparkling Reviews Calumn, the
phime pambse for Delsbie Momis was Bsed ipcomectly. The comect

| narmber 18 BTG5,
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dimenstonal course, through vour archives, perhaps sooppang
at vour information desk 1o request directions or 1o gen in-
strusction om a reference scarch, Answers 10 thelr questions
will be deliversd in text on screen, o by a frendly libearian
whic, o widen via the compater screen’s movie window, will
lell thesm whal they meed 1o know, From there the viewer will
pass [romy room o room, sack o siack-—ifl they choose—
shilting their line of viskon upward, outward, backwards,
forward. Unlike a passive viewing of a library ‘s
preprogrammed message on a videotape, your client’s com-
puter wallk-through will be n personally engaging, ineracuve
expericnce that alfords the opportunily (o [Ocus On, review,
and absorb eose thimgs they lind of greatest valee., Data-
bates can be examimed, periodicals skimmed, and curren
clienils mterviewed aboul their experence i the Hbrary and
with the brary staff.

Im a relnied scenario, an in-house cliend may request and
receive compuier-gencraied information thot will allow them
o learn more wbout rescarch procedures, and the library 's |
haldings and services. In addition 1o user-lnendly com-
meands, & compuier screen could present o user-fmendly -
brirtan—or an undmation-—ihat instrects the client i the
necessary steps 10 mformaton-inding—dentifying avallable
resmirces, discovering where they are located, keaming how
i ks them, and delermining how often they are updaged. Or
as a clien peruses a shell stocked with peniodicals, a helplul
voice of a line of text might inform them of table of conlents
RETviCEs and cument awirensss service oplions [or penodi-
als that inderest the viewer,

Who are other viewing candidates for tese inferactive, mul-
timedia videos? How about representatives from funding
sources, board members, and upper management? Some-
times these who spend the least tme in the library have (he
micest influence on s fate. An interactive video can increase
thelr knowledge of the library while impressing them no
only with the information it contains, but also through the
sophistication of the form in which it s presensed,

Again, what makes this mteractive mix of texl, sound, graph-
ics, animation, and moving piciures possible is a number of
inierdependent software programs accessible enough for
even the nonprofessional programmes (0 wse, Which infio-
mation centers will be ulilizing these new capabalilies, and
which will not, will largely be o matter of mmagmnation and
resnrees. Whether i 18 your hibit 1o study manoals, cxpen-
ment on your owi call in experts or call in favors, it may be
wizll worth your while 10 do what it lakes to make them ac-
cessible 1o you.

Experis Say . ..

While & MB of RAM 15 recomanended, expens say that
even a slightly souped-up PC will run e latest sofiwane; &
2-MHz 3565X with 4 MB of RAM, VG A, und sound
card—Windows with Multimedin Exiensions, CD-ROM,
and CD audio are suggested add ons, For Mac users, a Mac
11 or LC with at least 4 MB of EAM, the QuickTime Sys-
lem extension, a color graphics board, 32-bit Quick Diraw,
and System 6.0.7 or later, will do. To use your own video
clips with either system, a camcorder or videotape deck, and
a video-capture board are nocessary.

Ome of the revolutionary aspects of the new wchnology is
CriickTime, o software package (bullt i newer
Macintoshes) that empowers any color Macintosh 1o play
back o Macintosh-created project. However the need stll
exists for a cross platform video code equivalent io ASCILL
While there's boen a Jot of discussion about interictive
computer priject creation soltware that will work equally
well on cither IBM PC-compatible or Macintosh personal
cormpuiers, no truly vinhle means yet has been developed.
Some programs (Spinnaker Plus, Authorwane Professional,
MacroMind, Course Builder) muke these crealions a possi-
kliry, bt reviewers say they are libor-intensive, even lor
professionals, So [or now, a project created on an IBM s
not Maciniosh compatible, and vieo versa.

The Six-5tep Production Program

Producing & mulumedin project is simdlar i producing a
regular video, The only difference is the medium, There are
mx steps 10 follow when considenng a production elfos; 1)
planning and budgeting the project; 2) selecting software
and hardware; 3) scripting, and identifving the video treat-
menis; &) making the video and sound recordings: 3 pro-
ducing the companer-based project; and &) distributing the
final product.

Tdentifying your goals actually precedes all of the above,
Yiou must be clear aboul who your audience i and wihat
vour objectives are. Are they informational or promodional
ohjectives? Exactly what do you wanl your linished peoject,
or projecis, 1o accomplish? Will the progect be used to al-
tract new users? How? By creating a sense of comfon with
the pfiysical facality, the staff, and their services? By ac-
guaintng users with the array of available materials and the
eise of accessibility? Will your project be used o mstruct
clients on how best o uae the libmry media cenler? How?
Will it do so by going beyond computer-fnendly commands
Conhnepd on page 4




Editos's Mote: Marketing Treasures originally

came with sheests of library clip art and this

column provided ideas on how o uss the

graghics. The dip arl images from Marketing

Treasures are now available from wew,
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that operate specific daabases, 10 present informution on
how besit to diregt the ssarch process, including demonstra-
tons of online databases and hypenext files?

To hegin the planning process you need 1o establish your
ohjectives, and [0 promole enthusiasm (or your propect, e
endire library stnfT should be an least mmimadly imvolved,
Ask stafTers which new media reference products should be
promoted; which online databases or hypertext files are (he
miost fuscinating, far-reaching, of exact; which arcas of the
library are underutilized due 10 a lack of cliem awarenass.
Ak stndTers what they believe i be the most distinguiabed
or significant afferings of the library, why they feel the cli-
ents are satisfied by library services or what they themselves
like: most about the libeary and serving clients. The com-
ments you receive will generate workable ideas, clanly
needs, and objectives, and bring (o light possibie compo-
nends of the project (e, testimonials and demonsirutions),
An imiportant side benelin of involving stall in the initial
planning steps, i8 the creation of a spirit of cooperation re-
quired o move your project forwand. And making vour stalf
think sbout what a greal place the mformation cesder s, then
tossing these ideas around—Iike kudos—should be a gren
morake booster,

Once you"ve established your objectives, you noed o oul-
line how your muliumedin project is 1o look in s fimal (oo,
This part of the planning process requines homework on
your pan 1o fimd oul whiat can be done (just aboul anyithing,
whil you would ke 10 see, and then whal you can afford.
As usual, the planning and budget process are all tied o
gether, but hene are some quESHonS (o ask.

What additional software andéor hardware will you require?
Can you use someone else’s equipment? Which parts of the
project will require professional help: o professional writer,
cameraperson, graphic designer o illusiraler, or compuler
programmer and producer of consultant? Do you use video
clips and art images From stock files or o you create your
own segments? Do you budget your project in phases? For
example, preproduction one year, production and distriba-
tion the next. Can you shift the project cost of multimedia
training workshops to staff development costs?  How many
copics, and in what form, will be needed for distnbution of
youir fimal produc?

T help you with the assemblage of a multimedia project,
e mext issue of Miarkeiing Treamres will conlinue 16 out-
line production considerations for an inkeractive, mulumedia
production, and ideas on how o make this exciing new
technology work for your library"s marketing prograni.

Worth Its Weight in Gold

This issuwe of Markenng Treavires includes your now Cut &
Paste Clip-An sheef. The sheet presemts ocginal anwaork in
camera-ready form. 1 wou would like previowsly published
clip-an sheets, ask for the Cut & Paste Clip-An Order Form.
Tt shows all the clip-art sheets that have appeared in Marker-
{ng Treasures,

Juzz It Up At the Library. Hosting o Mational Libeary
Wieek celebration? Here's the imvitaton. And, with Bill
Climion in ihe While House, this image commes with a four
wedr lifespan guaraniee.

The Thinker, Perfect for snnouncements af mew iechnolo-
gies oF training sessions, this piiention-grabbing graphic
merges old and new, classical and high-tech,

Looking for Information? This image depicts the Tamiliar
“neadie in the haystack”” image which would go well above
a list of available database searches or as part of a general
“You'll Find It In The Library™ promotion. And with
hayfever season just around the comer, vou might point oul
that the library, unlike a haystack, 1s nothing 1O snecee
about,

Capitad “L" With Flowers, A little something lor sdoming
wour springlime libeary bulletins, bookmarks, stationary,
mierma pad, routing ships—even ovendue notices,

Howhoal, With the caption, "Call if you need help,” this
graphic 1 appropriate [or a libeary phone lisior a gencrl
reminders of hbrary services, Place it with the caption in the
company newsletier, and all you need 10 add is your exien-
sion and the headline “The Libeary™ 10 make your point well
ard] humorously,

We've Got You Covered. This graphic is perfect (o
spring, Other captions you might use with it include “ April
Showers” und “A Flood of Information.™

Your Power Source, Just nght for i "Knowledge Is Power”
campaign, The racier among us might sugpest that clients
“Ciet trmed o it the lbrary,”

Matignal Library Week, Use this graphic as 3 headline, on
& butlon, or 1o adom every keter and memo you send ot
Frosm neny through the end of April,

Stop Spinning Your Wheels Bveryone’s gof g little “'rat
ras'™ goang o nowe and then, so posiion your libeary s the
oasis of sanily with this image.
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Promotion Gems

Mational Library Wick, the promaotional event of the year, is
[ast approaching. It will be celebeated Apeil 18-24, o infor-
mation service providers have linde time left 1o prepare for
thiz annual obszrvance. This yewr's theme iz “Librarans
Change Lives,” and librarians should bear in mand, when the
week is over and they are packing away their matecials, Ut
the themse will be the spme next year, 5o oll promotionil
materials made or purchased will have double the monmal
shelr life.

The American Libeary Association has promotional items
available 1o acoompany (e public awareness theme,
Giraphic artist John Mossey

designed a smiling face logo 1,#"“”%

wilh a library “L" disguised as

n nose, and 11 appears. on post- o Q
ers, bookmarks, T-ghirs eic.,

im bright orange, blue, purple,

il green, A campiign bookle

is ulsoavailable coniaining deas

lor press releases, clip an, and

#aiher promational 1ools. For more i

L
information, call BOG/545-2433 or Ly gy ot

31 2867 RO,

O Legislatve Day, a yearly event falling on the Tuesday of
Maticanl Library Week, delegates from libranes nationwide
mieel in Washington, DC o draw Congressional atention io
lbeary issucs. This vear's date is April 208h. For informa-
L, contact the ALA Washimgton OfTice, Box 54, 110
Muarviand Avenue NE, Washmgion, DO X002,

Thus year the Mational Library Week Commiines is inguge-
ratng a tracion of wearmg blue nbbons during National
Library Week o call atiention o library funding shorlalls,
(Librarians who would like @ ake aneven mone sctive mle
i this issue are invited wo meet with other librarians in
Washingion, [ 1o make thetr concemns known on Legisla-
tive Day. )

And the following dav, Apnl 21, hibraries of every type and
size are agked (o participate in "The Great American Read
Adoud™ight of o Thousand Stars ™ Librarics across the
country invite celebrities and puests o resd aloud From their
lavorite books in what the ALA is billing &s the biggest pro-
liferaey event ever.

Also celebratmg Nutonal Libeury Week 15 the Amencin
Associaton of Law Libranes. It's theme, “Law Libraries:
Thie Next Generation” stresses the ligh-iech aspect of librar-
ies thal many potential users are mol aware of,. Tt also, we

imagine, caiches the eye of any Star Trek fan who spots the
theme, To ge the messoge belore everyone’s cyes, AALL is
olfering sticky note pads with the theme and logo printed on
them. Send your prepaid order (pads are §1.00 o picce) o

MALL, Depl. T7-6021, Chicago, IL 6067860021,

Falling on April 22 &5 Inter-
natiomal Specinl Librarian's
Dy, with the theme *'CGlabal
Understanding Through
Infoermaticn,” stressing
world cooperation among
information professionals,

SLA promotion items for

INTERNLTIONLL
EPECIAL LIBAARIANE QAN

AN
AT
WEW:

[/
3t

Internutional Special Librar-
tuns Day are very profes-
sional looking, This vear's
logo 15 the world globe, The
colors pre while (the back-
aroaned), red {the skde bar},
and blue (the globe and iype).

Tee muterials e also impressve: sman looking 4 12"
stuane cermmic coasters, 117 X 4" lammated cardboard
posters thit can hang or be propped up on a table, mema
pads of filty sheets cach, T-shins, and sleck rectangular
promotion buttons. All, of course, curry the logo,

SLA also sponsors o competition for Specinl Recognition
for Excellence in Public Relations durning National Library
Week, Inlernational Special Libranans Day. The winner
receives @ certificate of recogmbon on June 9 during the
SLA conlerence m Cincinnali, The deasdiine for nomins-
tions is May 14, Self-nominations are accepled, Call SLA
Public Relations at 2002/234-47T00 for entry forms,

Ard, not 1o be Jelt oul of the
festivities, the Medical Librasy
Associplion is selling bonk-
marks, bulions, posiers, sick
ers, and brochures featuring
severul themes, including “The
Key To Health Information™
and "D, Smart,” Call MLA &
F12/419-0084 For information
and an order Foem,
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Sparkling Reviews

Practical Markeiing Research. Mew, updaiced cdibon.

Jeffrey L. Pope, AMACOM Books, New York, NY. 1993,

ISBN: (-8144-5086-5, $32.95.

Practical Markering Research is direcied wowards anyone
inderesied in conducting marketing research or hinng
scmeone 10 conduct research. This updated version can
serve a8 A s0lid reference and instructional resrvoir for a
range of information in this field, from the basic principles
of marketing 10 the more complex technigques of statistcal
analysis,

Author Jeffrey L, Pope focuses on aciual markebing situa-
tions and problems, basing his approach on his knowledge
of thousands of research projects, A markeling profes-
sonal, Pope knows whereol he speaks. His own client list
includes such big-gun firnms as Apple, 3M, Procior &
Gamble, and Coca-Cola.

The book's 225 pages are divided info six parts, plus a
plossary of marketng terms and an index. Part One, o
general introduction, discusses the hisiory of marketing
research and outlines the principles of rescarch strategy

and planning, The sccond pant presents detuled informa-
tion about the types of interviews (personal, elephone, and
mail} and the pros and cons of each type.

Part Three outlines the basic sieps involved inoa research
project. The fourth part is devoled 0 marketing problems
and their solutions, Pan Five discusses the wools needed for
n markedng research project, which include sampling,
stutistical and analytical echnigques, In Part Six, Pope dis-
cusses how 1o be a savvy client if you hire someone clse o
do your marketing research. The book wraps up with a
discussion of the ethics involved in research,

Practical Marketing Researeh is extremiely well ongunined
and presented. In nontechnacal language, Pope reveals the
marketing rescarch process from stan o fnish, addressing
pertinent concerms, from how o formualate the right gues-
tions for & questionnaine 1o how 1o compuierize data pro-
cessing and analvsis,

W recomemend the book highly, Tt will provede an invalu-
able education and reference sowrce, for uny librarian, from
the novice mirketer o the pro
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Al 3 Warkilng Your Sendces.” The program Mag 2.5
for {Fax mesaling of tha Texas Chapler al tha Spa-

TH-2A16.

Apil 18 *Preducing, Dasigning, Exditing, & Wit
ing bamvakaters " A oni-gay somingr ofioned by
Tha Mewslelter Factony near the Bridoewaie:
Molall | Masw Jarsey, Conlact 4040552002

cees.” A Fene-day' course sporocad by the
Arencan Maragemend Association in hew
‘ork. Contack: 5188510065,

Concepls and Practices.” A lour-day coumsa
sparmoned by the American Management Asso-
ealion in Boston. Contact: 51881 0085,

Ny 446 Mational Oniing Meoting & 10L3 93 in
Mew York. Seminars of inlevest "Maxminng Cus-
toemen Safistaction” kd by Arene Farbar Sirkin
*Evalualing Lbranes and Information Senices’ led 2002
by Jorsa-bane Geitfiths, “The lnloemation Broker's
hpel 21-23 *Public Relalions: Stratiegpes for Suc-  Seminar: How Tio Make Money as on Inlomation

May T “Succead ar Surave: & Case Fof Image
Making " & one-cary semas spocscnid by (he

_:"‘T"

The Crystal Ball

“Managing Commumncatons lof tha
Markaiplace, " A four-day program ol
el L nnes Associabon in Dolas. Conlact 713 ferad by the Kollogg Graduste School of Marage-
meet in Evarsion, Il Cortadt: TORBEE-1900,

oy 812 *3d Congress on Customer Salisdacion.*
A d-day conlstence sponsoied by (ha Amenican
Marsstng Associston in San Francecn. Conflact
[l I12548-9713

My 11"Peoduckyg, Desigring, Edting, & Weting

Pt A one-day semina offered by The
Mowesdafion Factory in Cleveland, Conlact; 8041955

Juma 711 *Strabegic Markaling Plannng " A bve-day

Broked® lod by Sus Fugge. Marketing Planning ke seminar ofiered by The Michgan Business Schod
Libeaitas: How 1o Maxmize Your Matkling R

m:ﬂ'hﬂhyhhmﬁtﬁﬁbmwtjﬂrr

aking o Sonaco-Oreniod Approsch (o

Aol 2620 *Fundamentals of Markating: Modem mm%vmmvmww program spansored by the Amancan Library Asso-

by Batia E. Ketser, Conlact; 609/854-6265

in Ann Abor. Conlact: I1TETER1000.

Juna 26 “Libranan, Empower Thyse,

iafion Federsd | brarans Round Tabde during the
ALK Aewunl Conlerence n Mew Orlaara. Conlact:
20E47-3002,

Aprl 230 *OuesSonnaie Design and Uke  Cusbec Library Adsseialion Carast 514480
Workshop.* A two-day worlshop ofierd by 5301
Anderson, Nisbuhr & Associates, Inc. in
Bleomington, MM, Contact: BO0678-5577
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