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Bulletin Board Advertising For Libraries

So how does your library's bulletin board look, right | then applying it 1o a 4°x6" board can produce

now? The ene by the circulation desk or out in the
hallway. What do you have on it? Book covers? A
lonely piece of white paper with the latest library
regulations? A couple of newspaper clippings from
The Wall Street Journall

It's a new year, and time (o take advantage of the
promotion opporunities bulletin boards offer to
libraries, (And vour editor doesn’t mean elementary
school bulletin boards!) Think of the bulletin board
as an advertising device similar to the outdoor
billboards that you see by the roadside. There are
similarities, Like billboards, bulletin boards offer
large flat spaces to display messages to people as
they pass by,

Using a bulletin board effectively as an advertising
device requires an understanding of two facts that
influence the way boards should be designed. First,
people are moving when they glance at the board.
Second, the board is usually first seen ut a distance.
With these two charactenstics in mind, the following
guidelines will help you to create effective bulletin
bouard designs.

1. Use few words. When readers are moving, they
don't have time to study a complicated massage. S0
keep the copy shon. Design your message to give a
quick impression, not details. The concept has to be
simple to be understood at a glance — a single strong
ideq.

2. Use bold art. The artwork has to attract the
attention of an audience that may not be deliberately
looking for a message. Art and copy need to be well
integrated. The layout should be simple, with a visual
path that the eye can scan in 4 glance.

3. Think in large proportions. Sketching the design
for a bulletin board on & small piece of paper and

surprises. You have 1o rethink your whole approach
to size and scale when you design for a large flat
space thiat will be seen from a distance. To help with
size and scale, use this test to review the distance and
size relationship of your layout before mounting it on
the board. A 2"'x4" layout sketch viewed from two
feet away is the same scale as a 4'x9" board viewed
from 150 feet.

4. Use legible iype. Use a typeface that is big and
bold. Omamental typefaces are hard to read at a
distance, so stick with Helverica. Avoid using all
capital lemers, Words are easier to read when upper
and lower case letters are used,

8, Use bold color. Color is important for its
attention-getting power ns well as for establishing
associations with products and services, When using
color combinations, think about the contrast you are
creating. If the board is in dim light or a durk
hallway, use bright colors.

6. Message ideas. Select one library service or
product to highlight and promote such as: a current
gwareness service, library orientations, an electronic
service, a database, a clipping service, or a telephone
reference service. National Library Week is coming
up in April. What about your industry’s national

| observances? Use one of the clip-ant themes from

previous issues of Markering Treasures. Whatever
the message, remember to treat the board as one large
billboard surface with a single message. Don't put up
pieces of paper that require close reading. People will
walk right by the board, (Additional details about the
featred service can always be available in your
library.)

7. Materials. Fabric is an inexpensive material to
use for creating an overall background color on a

Continued on page 6
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Pearls of Wisdom

Newsletter editors faced with having insufficient
material for an issue should conact the IRS for a
copy of their Emplovee Clipsheet. The Clipsheet is a
compilation of short anticles and facts about common
tax questions. It is printed on camera-ready paper, o
articles can be pasted right into place, or you can
request the text on disk so it can go directly into your
word processor, Contact Chip Goodwin at 301/962-
3330, or write to Chip at The Internal Revenue
Service, Department of the Treasury, Public Affairs
Office, Room 635, 31 Hopkins Plaza, Baltimore,
MD, 21201.

The Harvard Business School has released a series of
video programs fenturing several of the school’s best-
known faculty, Michael Ponter discusses competitive
strategies and Rosabeth Moss Kanter discusses the
application of emreprencurial principles and the post-
entreprencurial company. For information about the
videos write to; Harvard Business School Yideo
Series, Nathan/Tyler, 535 Boylston Street, 6th Floor,
Boston, MA, 02116, or call B00227-7703,

In an earlier issue of Marketing Treasures your editor
presented the idea of offering business books on tpe
as a way to reach individuals always on the run, As
an aliemative to the complete book on tape, perhaps
taped summaries lasting 45 minutes or less of best-
selling business books would be appealing. To
receive a set of sample tapes write to: The Fast

Track, P.O. Box 51147, Boulder, CO, 80321.

Marketing Treasures readers who put together high
school programs may be interested in reviewing a
copy of Winning ldeas from Winning Schoels:
Recognizing Excellence by Duwn Heller und Ann
Montgomery, Programs that have won awards from
the LS. Dept. of Ed. are presented and discussed.
Copies cost $27.50 prepaid and can be ordered from
ABC-CLIO, 130 Cremona, Box 1911, Santn Barbara,
CA, 93116-1911 or call BO(GY422-2546,

A recent service industry swdy by Development
Dimensions Intemational (DDI) reveals a gap
between the perceptions of customers and customer
gervice employees about the importance and
proficiency of customer service skills, Customiers
rated their experiences with employees low in the
areas ranked o be the most important, such s
customer sensitivity, follow-through, meeting
customer needs, and making the customer feel
important. Because the actions of library employees
define a library"s service by how they serve
customers, it is important for library managers to
know how customers perceive those service efforts.
Take the time 1o phone u couple of library customers
today and ask them, "How did we do?” For a copy of
the DD study, contact DDI, P.O. Box 13374,
Pittsburgh, PA, 152430379, or call 412/257-06(K).

When preparing a presentation that includes visuals,
remember to present one idea per visual, use only six
words per ling, use only six lines per visual, and use a
sans serif font, such as Helvetica or Optima, for the
text. If your presentation includes graphs, make sure
you select the graphic device that best depicts your
data. Use a line graph to show trends, a bar graph 10
compare quantilies, a pie chart to compare parts of a
whole, and a scattergram to reloe groups of data.

When designing your newsletter, visually organize
your page with horizontal or vertical lines called
rules. Rules will help anchor the text so that it
doesn't appear to “fly off” the page.

The waiting period for receiving Semple Promotion Nodebooks i
bgmmmrmmﬂﬂqqmlf}lﬂumﬁﬂﬂlﬁﬁlﬂbﬂﬁﬁlmhﬂﬂk
JuEl weile us a niste.




Make-Over

List of Periodicals of the California Family
Study Center Library

Amy Greenwold, Library Director of the California
Family Study Center (CFSC) Library in North
Hollywood, submitted her library's List of
Periodicals for a Marketing Treasures Make-Cver.
The library serves graduate school students at the
Center and offers a perindical collection of
approximately 100 ritles. The List is made available
to students as a guide to periodical titles offered by
the library.

The make-over candidate that we received was
photocopied on bright red paper. The cover, Amy
notes, is produced with signmaking software, and
magazine mastheads are pasted along the border. The
list of titles inside is produced from the library’s
online catalog, Datatrek. The library has just obtained
Pagemaker and intends to use this software to
produce future library promotion materials.

Jshamd Eﬁjllj' ISSUES i et i Forciationss

List before make-over.

Amy's List of Periodicals was selected because your
Marketing Treasures editor has seen a number of
libraries put magazine mastheads and logos onto
promotion pieces and product packaging — none
very successfully, The primary problem with this
design approach is that it is very busy. The eye has
difficulty focusing on the important information,
namely the title of the piece and its source — the
library. In addition, by using other logos the library
misses the opportunity to establish its own visual
identity!

ﬂﬁc:amumia Family Study Center

AMY GREENMWOLD, M.L.S.
Liorary Diewetar

a3l kool B,
Honn Hallywood, FigoT
(2185 500-3639

(itackmte School and
Ceufidling Cenlar

While Amy’s library does not have its own logo, the
Center does. The Marketing Treasures graphic
designer and editor found the logo on Amy's
business card. It's looks nice and is appealing in
black and white, an important consideration because
printing will be limited to photocopying. We also fel
the typeface used by the Center for its name was
clean and easy to read. What was needed however,
was 4 new design treatment to update the logo.

The new cover design for the List of Periodicals
shows how we visually linked the library to the
Center by using the latter’s logo, gave the Center's
logo a new design treatment that will be unique to the
Library, and replaced the magarine logo border with
an overall grid pattéern to form the basis of a common
visual design for other library materials. The beauty
of the new design is that it is visually compatible
with the Center’s logo. This allows Amy to use the
Center’s stationery as cover sheets and have all the
materials look harmonious. Comtinued on page 4
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Make-Cver Conrinued from page 3

to consider, First, yvou'll notce that
we put the date on the cover, and
spelled out the complete proper
name of the library, By not
including the date, the library rigks
the possibility that students might
not use the lntest listing. While the
proper name of the library is long, it
should appear on the cover. Because
the inside cover of the list 15
currently blank, Amy has the perfect
opportunity to include a few words
about how best 1o use the periodicals
list, how 1o request joumnal articles,
what the photocopying policies
entail — maybe even a copyright
notice — and how frequently the
List is published. She could also

te other services or products

LIST OF

Canter Library

Februnry/1890

Caltfornla Family Study

offered by the library.

PERIODICALS We hope our make-over comments

have helped you, Amy. Thank you
for sharing your design challenge
with Marketine Treasures readers.

If you would like to have your
promotion materials considered for

an upcoming Marketing Treasures
Make-Over, mail them to Make-

List of Perodicals after make-over.

Notice that we have left a small blank margin around
the entire edge of the design. Because this will be
photocopied, we had te consider how the photocopier |
would place the image on the paper. Our experience
has shown that many photocopiers reduce the image

by 2%, leaving a small blank margin around the
perimeter of copy. Because we didn’t want the ‘
photocopier to affect the design, we incorparated a
blank spece around the grid design. IF Amy's
photocopier cuts off the image, it won't affect the

grid, and the lines will remain crisp and clean,

While our make-over efforts concentrated on graphic
design, the following are other suggestions for Amy

Owver, cfo Marketing Treasures. We
can't make-over all submissions, but we will try to
select examples that will be helpful to many of our
readers, Please note that we can make-over only
finished printed picces. Sketches, rough drawings,
and unfinished pieces will not be considered for
make-overs.

Many thanks o all those readers who completed and retumesd
the Movember Markefing Treasures' Quick Nowsletter
Survey, And a special thanks to those of youo who senl in
copies of your newsleners - electronic and paper. They wenz
very interestung 1o revigw, Yoor ideas will be shared with
other readers 1n future issues of Marketing Treasuses, and
your newsletters will be included in the Sample Promanon
Notebooks, For these of you who gueried *"What are yow ap
7™, stay wned, I vou didn’t complete the survey, them™s
sl time 1o send it in.

i
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Worth Its Weight in Gold

Conference program committees for the major library
associations are hard ot work putting 1opether this year's
cofiferance programs, Your Markering Treasires editor
got an inside ook a1 what 10 expect at this year's Special
Libraries Association (SLA) and Medical Library
Agsociation (MLA) confernencas

The 5LA conference in Pitsburgh promdses severl
inieresting marketing programs. On Tuesday, June 12, the
Marketing Secuon of the Library Management Division
will hold s popular Swap and Shop. This year's session
will offer a bag full of sample promotion goodies as well
s informative poster sessions. To volunteer or submit
malerinls comact Shoron LaRoss st 617/871-6288 or wnie
her at POy, Box 2286, Abington, MA, 02351,

Librarians who are conkidering charging for their
information services might want (0 anend the SLA session
entitled “Developing & Fee-Based Information Service™
On Monday morning, June 11, Joan Gervino, Alice
Warner, Karen Meloms, and vour Marketing Trearures

#~ editor will discuss various aspects of implementing a fee-

hnsed service. Moderator Lurry Himmelfarh hos ined up a
dynamic pancl that should offer Iois of uselul inlormation,

Tuesday, June 12, will ba the debut of the Occisional
Players Thewtre (OFT), The audience will purticipale in a
four-scene, improvisatienal performance based on mum-
agemenymarketing problems commion 1o specisl libraries.

Mimi Drake 18 putting the limshing touches on n
Wednesday program entitied “Numbers for the Boss:
[mvestment. Budget, Value™, Don King and Kayeee Hale
are tentatively scheduled 10 spenk on communicating the
operational value of library services 1o the “boss™

On Wednesday, Tung 13th wall be the progrom
“Creatively Positioning Yourself and Your Library for the
215t Century™,

The MLA conference in Detroit will address the topic
“Fee for Serice” in one of its small-group sessions on
Monday, Mav 2151 Two continuing education seminars
lpok interesting: “Planning and Marketing Information
services” on Friday, May 18th, and “You DO Judge &
Book by Iis Cover! Deskiop Publishing for the Libeary"™
on Satarday, May 15t

Puture 1ssues of Markefing Treasures will ofler sneak
previews of (the other library conferences as detaily
become available.

| “Reach for o Sear

Promotion Gems

National Library Week (NLW) is April 22-28th this
vear, and there's a wealth of promotion kits,

The theme for the American Library Association’s
promation is

- Ask a Librarian™,
The colors are
blue, purple, and
yvellow. Self-stick
note pads, t-shirs,
pencils, posters,
and buttons are
availoble from

ASK/A LIBRARIAN.

ALA Graphics, 50 East Huron Street, Chicago, IL,
60611, or call BO0/545-2433, Ask for the ALA
Graphics Catalog,

The Special Libraries
Asgociation is offering a
Program and Publicity Kit
designed for speciul
librarians. The theme “The
Power of Information
Your Fingertips™ is
illustrmed in # four-color
poster, The kit comes with a
booklet that offers ideas for
NLW observances in
special library settings. The
kit is free, the poster is $12, Contact Mary
Zimmermann, SLA, 1700 18th Street, N.W., Wash.,
D.C., 20009, or call 202/234-4T00,

Hospital ibrarians can
observe NLW with the new
American Hospital
Association poster kit “Put
Information to Work for

Y our Hospital: Contact
Your Hospital Librarian™,
Write 1o the AHA Resource
Center, AHA, 840 MNorth
Lake Shore Drive, Chicago,
1L, 6611, or call BOKY
AHA-2626.
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Sparkling Reviews

Statistics for Library Decision Making: A Handhaok.
Peter Hemon et. al,, Ablex Publishing, Norwood, NI,
1989, ISBN 0-89391-605-6,

on statistical applications in libranes, snd another on
how to present the research resulis,

What makes this book so appealing is its ability to
simplify statistics and the research process, Because
all the examples use typical library statistical
situations, librarians should find it easy to apply the
same statistical processes to their own library
research needs. There's o very good bibliography
included for those who want additional reading, and
the book's concepts are well indexed. This book is
definitely one to have in your personal library
management collection.

Many librarians are not crazy about working with
complicated statistics and research techmigues. It's

even less fun to read about them. But here is a book |
that makes leaming about statistics and research
techniques an interesting and informative process.

This is the book w have on hand when you design
vour next research survey, The authors do an
excellent job of explaining basic sttistical processes
in the context of library management, All the
examples use situations found in all types of libraries,
and there are plenty of diagrams and tables to
illustrate statistical concepts.

Bulletin Board Coninged from page |

bulletin board. It's easy to replace, and the color and
pattern selection is endless, Velero hooks will adhere
to textured fabrics. Colared sheets of paper can be

used, but be sure that none of the sheets are faded,

The text proceeds in a logical progression that
parallels the research process, and includes chaprers
on: microcomputer statistical packages, statistical

inference and hypothesis testing, different statistical
tests, correlations, and variance, regression, and
factor-analysis technicues. There's a whole chapter

and use the smallest pin possible to attach the paper
1o the board. If you feature a database, request
advertising display materials from your vendor.
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