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Putting Your Best Foot Forward:
Your Library’s Visual Image Part Il

In the last issue of Marketing Treasures, we introduced
corporate identity systems as tools for libraries seeking
1o project consistent visual communications (o Larget
audiences. This article concludes here as we review the
components of an identity sysiem.

One individual should be responsible for the identity
system's internal coordination. It is very imporunt that
management supporns the identity system, because
there will be times when someone will want 1o deviale
from the system, Withoul management Support (o
enforce the application of the sysiem's guidelines, the
program may fail,

The library's identity system coordinater will be
concerned with the consistent application of the
following five elements:

|. Name of the library. The name of the library is the
[oundation of i1s identity program. A library often has
both o legil nome and & common neme, IF theme are two
OF mone names, you must develop strong guidelines
regarding when (o use which name, This is especislly
true for special librarles offering services outside of the
organization. Within the organization the library may
have a generic name, bul outside the organization the
library should have its own unique label, identifying it
a8 o gland-alone entily,

When the library has divisions and off-site locations,
consider the visual relationship of these subsidiary
names o your library s full name, Sometimes
subsidiaries are identified, and sometimes they are noL
Also consider how the names of services and products
wre represented in relation 1o the library"s name. Will
the product name be predominant, or will it be
secondiry 1o the library name?

2, Graphic presentation of symbol and signature
Some logo designs have two ¢lements; a griphic

symbol representing the entity, and the name of the
organization in a special typeface, called its signature,
Together these two elements comprise the logo.
Sometimes the logo can be the name by itself, in which
case the logo is known as a logotype. Marketing
Treasures, for example, has no stand-alone symbol
nssociated with it The typefaces and design treatment
comprise the logotype.

3. Taglines. Many times an organization will adopt a
slogan that verbally communicates its service or
business philosophy. These are taglines. 1T your librry
adopts a slogan, Include a set of guidelines in the iden-
Lty system 1o assure §is consistent usage as a tagline.

4. Typography. One of the reasons for having an
identity system is 10 ensure consistency in your visual
communications, This applics not only © your logo and
it placement on a piece of paper, but also o the
pccompanying typefaces, Cuidelines for typography
will ensure that typefaces used with your libmry ‘s logo
will not overpower it, but instead will complement iis
look and message. An identity system will list and
show several typefaces that ane to be used for headlines
and body copy text.

5, Color scheme, By standardizing the colors used on
library communications pieces, vou will reinforce vour
audience's image of your library. There are several
color systems that designers and printers use lor
communicating colors. One such system is the Pantone
Matching System, frequently referred to as PMS.
Developed by Pantone, Inc., this numerical reference
sysiem allows you 1o select, specify, match, control,
and communicate any color 10 anyone in the graphic
arts and printing industry. There are more than 700
PMS colors from which 1o choose. Your identity
system should specify which PMS colors are 10 be used
with your logo design, along with color chip samples.
Continued on page 6
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Pearls of Wisdom

The January ssue of Marketing Treasures provided
pre-announcement information on marketing
presentations planned for this Spring’s library
conferences, Here are several monz io pul on

your calendar;

Al the Special Libraries Association (SLA) confercnce
in New Yaork, the Library Management Division's,
Marketing Section will sponsor its Marketing Swap &
Shop, including poster sessions, On June 12th you can
listen o informal presentations on fee setting, image
enhancement, the newsletter's role in marketing

and more,

The Continuing Librry Education Network and
Exchange (CLENE) Roundtable will host Jeffery
Lant"s marketing workshop on June 26th at the
American Library Association (ALA) conference in
Dallas, Jeff is a dynamic speaker who promises a
practical “how-10" session, You're invited to bring
samples of your muerials for his critical analysis.

Talk to Kent Muyfield (312/419-9094) for informahion.

The ALA Independent Libradans Exchange Round
Table (ILERT) will hold a panel discussion —
*Marketing Your Services” — at the ILERT
membership meeting scheduled for June 25th. For more
information, contact Mary Chobot (T03/323-9402).

The latest volume of the Ansual Review of Informarion
Sctence and Technology (ARTIST Volume 23, 1958)

includes Valarie Tuccl's chapter, “Information
Marketing for Libraries”. She provides an overview on
the last decade of marketing literature. ARTIST is
published by Elsevier (§79.50), ISSN 0-444-70543-0.
Valare will present “Marketing Information: A
Review™ at the Natonal Online Meeting on May 1st
(see The Crystal Ball).

The Neenah Paper Company has released a
promotional package on their ARTONE Colour Text &
Cover line of papers, The package includes an "Arist's
Colouring Book". Contact Neenah Paper at BO0/241-
3405 or wrile to them at Neenah, Wisconsin 54956 for
the name of the paper merchant nearest you who can
send out the package.

The American Paper Institute is making its “The Cover
and Text Book" available 1o those interested in leamning
about the creative potential of papers, graphic
technigques, technical tips, how (o specily papers, and
more. Send £9.20 per copy (o American Paper Institute,
Ing., Dept. MK, 260 Madison Ave,, New York, NY
1001 6.

Looking for a winning logo design? Your Markesing
Treasurey editor might be fust the resource you're
looking for. Chris Olson & Associales has been notlfied
that the logo they created for the Martin Marletia
Business Information Center has been selected for
inclusion in the book American Corporate ldentiry's!
The book is published annually and includes over 400
logo designs judged 10 be outstanding examples of
corporite identity systems in use today.

Last fall your Marketing Treasures editor announced
the development of a new seminar on deskiop
publishing design W be offercd at the SLA New York
conference. Unforunately SLA's continuing education
staff felt that o seminar on the design of promotion
materials would have a wider avdience. If you were
planning 1o atiend the desktop publishing seminar,
vou Il have 1o walt until it is offered at a local SLA
chapter meeting or the 1990 mid-winter conference,
Those who are planning o attend the design of
promaotional materials seminar should know that
aticndance is limited o the first 30 registrunis, 50 get
vour tickets early, and bring examples of your
promotion materials!
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Make-Over .

Information,
Information Please! The Newsletter of the 1
Alameda Hospital Library. Please!
The mail brought many responses 1o my call for Make- % iasghofims ytaace
Over candidates. Deborzh Hunt, the Medical Librarian
fior the Alameda Hospital in Alameda, Califomnia sent — Sy L bt Memml
her newsletter and a bookmark along with a letter that Library Newsletior T D v
noted; “Enclosed are two publicity pieces [ use to PP gy Y T Trrntt, Wit el

promote the Alameda Hospital Library. The hospital
has 142 beds and no graphics depaiment. | work 10
hours per week. 1 needed something to publish a
newsletter and Newsmaster 11 has been great as | only
have a dol-matrx printer.”

While Deborah noted there is no graphics depament at
the hospital, the bookmark has a strong graphic image
that had been carcfully designed, The Markening
Treasures graphic artist and your editor agreed that the
image on the bookmark would lend itself o whatever
newsletier design we would develop, Using the existing
image would sccomplish several objectives: it would
strengthen the visual image of the library, it would
provide a link between the two pleces the library uscs
for promotion, and because the antwork
already exists for the bookmark, it
would be inexpensive 1o
adapt the image to the

newsletier,
WHERE TO AIND-— The new masthead
R omchay design (see page 5)
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the newsleiter have been
Iypesel: the titde in the
Charamond Bold
lypeface, and the
subtitle in the clean sans
serifl face, Helvetica
Light. Pasted down on
an artboard, this
misthead could be used
o print newsletier
“hitses™ in ony color.

Alameda’s nowalerter before make-over,

Debornh could create the text for each 1ssue of the
newsletier, pasting it on a board in the cormect position.
Then this board could be photocopied onto the pre-
printed bases, producing as many 08 needed. This
wpproach is a cost-efMective way 1o create a colorful
newsletter, If the budget won't allow for pre-printed
bases, she could photocopy the masthead bourd with
the cormectly positioned text. After Deborah has
finished photocopying that issue, she can strip the text
from the masthead board, and it will be ready for the
st issue, (If you follow this route, use rubber cement
to paste down the text so it will 1t off the board
without lering.)

We show our Make-Over with typeset headings. The
headings can also be produced on Newsmaster, but
select & sans serfl typefsce such as Helvetica. The body
copy is currently in a serif typeface, which we felt was
fine. (Note: Don’l try 1o read the text n our make-0ver,
it is meant only for demonstration, and uses random
letter pamems, known as “Greeking™. to show body
copy.)

Continned on page 4
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Make-Cver Continued from page 3

Notice that we have established a margin around the
perimeter of the newsletier, This prevents the lexi from
looking like it's running off the page. Also notice that

the body copy
does not use
any paragraph
indentations,
With such small
paragraphs of
copy, having
such
indentations
confuses the
eyve and sends
mixed signals
s (o whene 1o
start reading.
Formatting the
body copy inwo
blocks of text is
visually
pleasing.
Blocks of bady
copy also make
It easier (o
place the
headings Mush
left, ns opposed
(o the indented
treqtment in the
original
newsletter,

Deborah used a
mixture of
ragged right
wnd justified
lext styles. We
reCommend
using the

ink for the text, If the masthead bases cannot be printed
nhead of time, she should photacopy the entire
newsletter in black ink on white or a bright blue paper.
Be sure (o select 8 paper stock that won't allow the

other side of printing to show through,

Information,

& PUBLICATION OF THE ALAMEDA HOSPITAL LIBRARY
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Alameda’s mewslefter gfier make-over,

ragged right siyle throughout the newslemer. This will
climinate awkward spacing in the body copy.

The original newsletier was photocopicd on blue/gry
paper with black ink, giving a dingy appearunce. We

recommend that Deborah print the masthead on crisp
while paper, with blue ink for the masthead and black

We hope our
Make-Over
comments have
helped you,
Debornh.
Thank you for
sharing your
design challenge
with Marketing
T rearires
readers,

If vou would
like to have
Your promotion
muaterinls
considered for
afl upComing
Marketing
Treavures
Make-tver,
mall them to:
Muake-Ower,

¢/o Marketing
Treasures, We
can't make-over
il submissions,
but we will try
b select
examples that
will be helpful

1o many of our readers. Please note that we only can
meake-over finished printed pieces. Sketches, rough
drawings, and unfinished pieces will not be considered

for make-overs.

Marketing Treasures can now be reached via FAX, To

| send us messages dial 301/647-0415,




Editor's Mote; Marketing Treasures ariginally carme with s heets
of library chp art and this column provided ideas on bow to use
the graphics, The clip art Images from Marketing Treasures are
v availabbe from www, LibrarnyC lipArt.com
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Worth Its Weight in Gold

This issue of Markesing Treasures includes your new
Cut & Paste clip-art sheet. The sheet includes original
artwork in camera-ready form, If you would like
previously offered clip-an sheets, send $7.50 for cach
sheet, ofo Marketing Treasures.

Clipboard. Here's an image you can use o frame
announcements of interest, You can also use it fora
brochure or flyer that has a checklist theme, To use the
artwork, blank out all the other images, and pholocopy
the clipboard with its sheet of paper.

News From, I vou're looking for a ready-made
newsletter masthead or flyer heading, herne it is, You
might reduce the image and place the banner ncross the
top of the plece of paper on the clipboard.

Library Power. Here's a different iierpretation of a
common phrase. Use this message (o acquainl people
with your library's information resources. Of course,
the electric plug image lends itself 1o the theme of
“plugging into information®™.

Phone. Most Marketing Treasures readers offer
reference information services over the phone, Here's a
*friendly” phone (o emphasize the friendliness and
helpfulness of your library stalf,

Books. You frequently request book images, Here ane
a couple of more (o add to your collection.

Dot pattern. If you use the “News From” image as n
masthead for a newsletter, these dotied lines will
complement the design. Use the dots as space dividers
between news articles or at the bottom of the page (o
indicate o margin.

Information Satisfles Your Need to Know, [ you
don’t like this year's National Library Week theme of
“Ask a Professional. Ask a Librarian”, you might
consider this phrase instead. Imagine the impact you
could make by printing this phrase in black ink on fire-
engine red paper!

Books reviewed in Markering Treasures are available
for three week loan.

Promotion Gems

Amy Greenwold of the California Family Study Center
Library phoned the Markefing Treasures office with an
interesting promotion idea w share,

She received a catlog from the 20th Century Plastics
Company in the mail, Among other plastic items, it
wdvertised o bag designed for carrying audio cossemies.
Amy thought the plastic bags could be carrled around
by the library customer and would make an excellent
medivm for advenising the Library. Amy wondered if
there were other sources of plastic bags and if they
could be imprinted with adventising slogans.

While many libraries use plastic bags with advenising
messages for carrying books, most libraries use open-
handled bags that do not close, We decided w
investigate sources for plastic bags that wene edther
specifically designed for audio casseties, or wene
resealnble, Here's what we found: (Each company will
send vou & sample and o cotulog.)

20th Century Plastics
[resculabde bags)

3628 Crenshaw Blvd.
Loz Angeles, CA SNX116
BNHA21 4662

DEMCO

(see page 193 of their latest catalog,
item cannol be Imprinted)

Box T4E8

Madizan, W1 53707

BOOA3S56-1200

Chiswick Trading Inc.

(the whole catalog is filled with plastic items, including
litter, handle, and resealable bags,)

31 Union Ave,

Sudbury, MA 01776-0907

800/225-8708

Plastic Manulacturers, [ne.
{resealable plastic bags)
3510-30 Scoiis Lane
Philadelphia, PA 19129
215/M438-1082
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Sparkling Reviews

Cash Copy: How 1o Offer Your Products and Services
So Your Prospects Buy Them — Now! by Dr. Jeffrey
Lant. JLA Publications, Cambridge, MA 02138 (617/
547-6372), 1989, $27.95 ISBN:D 940374-14-5

Every marketing-oricnted librarian should read this book! 1t
will help you start thinking about how your brochunes and
Myers can be more effective. For those Marketing Treasures
subscribers who haven't had overflow crowds s recent on-
line database demonstrations nor has the phone been ringing
ol the hook after a new service announcement — this i the
ook for you.

Authar Jefl Lant, who is scheduled to tlk at the American
Librwry Associntion conference this June, (see Pearls of
Wisdom) has a direct writing style. He oflfers praciical sdvice
on writing persuasive copy and provides annotated checklists
of “do™s and "don't"s. The book is entertnining, informative,
end somelimes provocative in its atlempt 0 inspire the reader
to wrile brochures, letters, wds, annual repons, and proposals
that move the trgeled audience 1o immediate action,

This book i3 not for librarians who want (o produce moterinls
1o be stored in reference folders and file cabinets, JeiT
discusses wstimonials — how 1o get them and how o use
them, He inclodes chapters on how (o tranalate products and
services inio benefits, the attitude and skills you nead o
produce action-orenisd copy, linding out what you need o
know sbout competitors, and understanding your larget
murket, And there are plenty of helplul exaomples throughout
ihe text. Cash Copy is MUST reading]

Identity Systems Continued from page 1

Each of these identity system elements will form a
chapter in your library's Identity Manual, & writlen
document outlining guidelines for each element. Other
elements — such as paper siock, stationary layouts,
signage, and promotion {tems — can be added. But the
elements listed in this anicle are the basie components
of most identity systems.

Ideally, identity systems are developed at the same
time a logo design is created. If you're thinking about
adopting a logo for your library, consider requesting
the graphic designer to create an identity system for
you at the same time. If your library already has a logo
design, but no identity system goveming its usage and
upplication, its not wo late. An identity system can

be developed after the logo design process, even by &
different gruphic designer.

Costs will vary greatly according to the comprehen-
sivencss of the sysiem. Not all graphic anists have
gxperience in developing identity systems, so be sure 1o
inguire about prior work. But do get professional
assistance. ldentity systems are nod “do-it-yoursell™
projects!

Tf you weld like 6o leam more aboul corparate idamity sysiema, |

recommend reading Corporate fdentiry Design by Veronica
Mapales, Van Mostrard Reinhold Company 1988, ISBN: 0-442.
2684 Ne appraximate cost is $16,00,
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